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Job Description

	Post Title


	Digital Content Manager

	Reporting to


	Programme Manager – digital, web and data

	Liaises with
	All members of the Marketing, Communications and Engagement team, as well as Landmark internal stakeholders e.g. Development, Operations and external agencies

	Hours
	Full time


	Location
	Shottesbrooke or office/home in line with hybrid working model

	Date of document
	March 2022



The Landmark Trust is a charity that rescues important historic buildings that would otherwise be lost. We sensitively restore these ‘Landmarks’ and make them available for holidays so they can be enjoyed by a wide group of people. We have in our care nearly 200 buildings in Britain, and a handful in Italy.
Main Duties and Responsibilities

The Landmark Trust’s marketing and communications team plays a critical role in delivering Landmark’s overarching agreed strategic objectives, including sustaining/growing occupancy levels and communicating its charitable activities. The Digital Content Manager will be responsible for promoting Landmarks as wonderful places to stay and reinforcing our purpose as a compelling charity deserving of support, plus increasing awareness, engagement and booking and supporter income.
As a key member of the team, you will play a central role in planning, producing, publishing and distributing Landmark Trust content for multiple platforms including the website, social media and paid digital advertising. You will drive digital content, for instance by researching and drafting blogs and managing our social media platforms. You will drive brand consistency across digital channels and develop analysis, reporting and insights that enhance Landmark’s long-term plans.

Specific activities:
Content development and marketing
· Develop a fresh digital content strategy

· Researching and writing content in line with key themes and messages that resonate with customers and supporters e.g. inspiring holidays, building upgrades, fundraising appeals, and restoration updates
· Writing in line with brand guidelines and producing imagery/video in line with visual identity
· Editing and proofreading content

· Managing creative resources including designers and writers

· Developing an editorial calendar for multiple campaigns and themes

· Optimising content according to SEO

· Leading Landmark’s video content plans to increase engagement levels
· Commissioning photography, managing photo library and rosta of photographers in the regions
· Managing paid advertising for social media and display advertising

· Working closely with the Communications Manager and CRM and Insights Manager to draft monthly email news content.
Website:
· Managing all content on the Landmark Trust website, and oversee workflow with other Landmark teams e.g. Fundraising, Estates Management and Booking Enquiries.
· Overseeing a training plan for other teams, to empower others to publish content in line with web guidelines.

· Delivering content recommendations based on user experience research and Web Content Accessibility Guidelines 2.1.
· Supporting the Programme Manager on the digital customer experience project, including the CMS/digital experience platform rearchitecture 

· Monitoring and improving donation and booking conversion rates

Social Media:
· Managing social media strategy by monitoring developments in the industry to identify fresh opportunities e.g. new channels or trends in order to drive traffic, engagement and generate donations and bookings
· Managing all content on social media channels
· Providing social media support at after-hours work events and issues management scenarios
· Developing influencer strategy, including for Landmark’s Ambassadors and advocates
· Regular analytics and reporting to enhance future strategy
Other:
· Collation and curation of key internal Landmark news, which is circulated to staff in a weekly email to support employee engagement
· Managing budgets and agency relationships

· Contributing to delivery of Landmark’s diversity and inclusion strategy e.g. audience development and digital accessibility 
General:

· Working closely and harmoniously with colleagues in all respects

· Appreciating, and working within, the organisation’s culture and to conduct all activities in a manner which promotes and enhances the Landmark Trust’s character and reputation

· Landmark is an equal opportunities employer
· All staff are expected to fulfil their duties with due regard to their own health and safety and that of others 

· Undertaking any other duties as may be reasonably required in the post

· This is an outline job description that may be subject to change in consultation with the post-holder
	Category
	Essential
	Desirable

	Education and Professional Qualifications


	English language to GCSE 

	English Language to A Level

	Experience


	Developing content strategy and plans

A track record in writing and editing digital copy for multiple audiences and platforms

Experience of managing a website using a content management system

Experience of digital and content marketing to grow audiences and boost engagement rates
A minimum of a 3 years’ digital experience either in the commercial sector or charity fundraising

Active and experienced user of social media platforms

Experience of using image editing software, preferably Adobe suite and Canva
Experience of data analysis and interpretation

Work, including administrative, experience ideally in a busy office environment 
	Experience of working with bloggers

Use of social media management platforms: e.g. Hoot suite or Sprout
An understanding of customer segmentation

Experience of managing budgets and negotiating with agencies

Experience of working in a PR or Digital agency

Experience of working in a holiday, travel, leisure, heritage, historic buildings organisation

Experience of working in a charity 

	Skills and Abilities


	Ability to communicate effectively in writing and orally in both formal and informal situations

Must be able to demonstrate sound editorial judgement and consider consequences

Ability to work comfortably with both the written word and with images

Excellent organisational skills

Technical competence using digital platforms

Proven ability to acquire rapid understanding of new platforms and technology

Meticulous attention to detail and the ability to plan and prioritise

Self-motivated with the ability to progress several tasks simultaneously and maintain time scales, including when working under pressure

Ability to work both alone and as part of a team

Ability to problem-solve and think creatively

Empathy with and commitment to the work of the Landmark Trust.

Confident in meeting others and building relationships over the phone and face to face

Comfortable with change and with a willingness to learn.
IT literate and proficient in MS Office
	Full driving licence
Excellent campaign management skills

Ability to interpret data to inform marketing segmentation and decision-making



TERMS OF EMPLOYMENT

Contract Duration
This is a full time permanent contract.

Location
This position will be based at Shottesbrooke and may partake in our hybrid working pattern.

Salary
In the range of £27 000 per annum depending on skills and competencies, paid monthly in arrears.
Working Hours
35 hours a week.
Holidays
The holiday entitlement is 25 days per annum plus.statutory holidays, increasing to 30 days after 10 years’ service.  
Sick Pay
During the the probationary period you will only be paid your Statutory Sick Pay entitlement. After this period, you will receive full basic pay during any sickness absence up to 20 days in any 12 month period. The Statutory Sick Pay will be included in this sick pay. Where absence exceeds seven consecutive calendar days and in certain other circumstances, a doctor’s 

certificate will be required.
Pension Scheme
You will be automatically enrolled in Landmark’s pension scheme.
Medical Health
Private health insurance, currently with BUPA, will be provided when you have been with Landmark for a year.  Landmark’s contribution will be pro-rated for part-time employees.

Notice
The appointment is subject to satisfactory completion of an initial 6 month 

probationary period, though this may be extended if more time is needed to assess 

suitability for employment. During this period the post will be subject to one week’s notice on either side.  A minimum of one month’s notice in writing on either side applies after the end of the probationary period. 
Health & Safety
All staff are expected to observe all health and safety at work regulations as set out by 

Landmark in accordance with statutory requirements.
Contract
The successful applicant will be required to sign Landmark’s Contract of Employment.
The purpose of this information is solely to help prospective employees to understand 

the details of Landmark’s Conditions of Employment.  It is not an offer of employment 

and does not form part of the Contract of Employment or the Job Description.
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